Web Analytics for Dummies – Glossary

· A/B Testing: Comparing visitor response to two different versions of your site and measuring the effect that each one makes on conversions.

· Abandonment: When a visitor leaves your site in the midst of a transaction.

· Acquisition: Attracting visitors to a Web site by using various advertising and marketing strategies.

· Actionable Data: Information that offers an accurate foundation on which to make decisions about changes to your Web site, search engine marketing, or customer relationship management strategies.

· Advanced matching: An advertising system in which Web site owners, search engine marketers, and e-mail marketers promote companies in return for a commission on sales.

· After-click tracking (ACT): Also called path analysis, clickstream, or navigational analysis. This is simply a study of the paths visitors take through your site.

· Aggregate data: A summary of the information that your Web analytics program collects.
· Apache: Popular Web server software.

· Application Programming Interface (API): A language and format that one software program uses to communicate with another software program.

· Application Service Provider (ASP): A company that charges a monthly fee to host applications; an alternative software delivery method in which customers rent rather than buy software.

· Authenticated User: Users who are required to log in, such as subscribers or members.

· Authentication: A process that requires users to enter a username or password to identify themselves to gain access to a Web site’s resources.

· Average Lifetime Value (ALV): An individual visitor’s lifetime value in monetary terms. ALV is determined by tracking past orders.

· AWStats: A popular, free Web analytics application that displays traffic logs graphically.

· Bandwidth: The amount of data that is transferred to and from a Web site.

· Bandwidth Allotted: The amount of data that a Web host allows a customer to transfer to and from a Web site in a given period of time. Customers may vary amounts for hosting accounts with varying bandwidth allotments.

· Banner Ad: An advertisement that’s displayed on a Web page.

· Benchmark:  A clearly defined point of reference from which measurements can be made.

· Bounce Rate: The percentage of entrances on any individual page that results in the visitor’s immediate exit from the site.

· Browsing a Directory: Viewing all the files within a particular subfolder.

· Bytes: A unit of measurement for data.

· Captcha: An acronym for Completely Automated Public Turing Test to Tell Computers and Humans Apart. Webmasters employ this method to tell computers and humans apart by requiring the user to view a code and type it in an entry box.

· Click Fraud: When someone purposely clicks a paid search ad listing with no intention to buy.

· Clickstream: The recorded path a visitor takes through your Web site.

· Clickthrough Rate (CTR): Typically use to calculate how often a banner ad is clicked compared with how many times it is viewed.
· Client-Side: Programs that are installed on your computer, just like Microsoft Word or Adobe Photoshop.

· Control Panel: A browser-based Web site management tool.

· Conversion: Closing the deal; when a visitor becomes a buyer, subscriber, or member; or takes some other desired call to action.

· Conversion Rate: The percentage of visitors who complete a transaction; fill out a membership; or, in the case of lead generation, request additional information.

· Cookie: Small text files that allow a Web server to store information about visitors and recognize them when they return.

· Cross-Sell: To sell related products or services over and above the original intended purpose.

· Dashboard: An area in your analytics application, usually the main page that summarizes basic metrics such as the number of unique visitors and the most popular keywords for a Web site.

· Dedicated Server: A server that you own or rent, which offers you full control.

· Delayed Conversions: Conversions that start online but close offline.

· Dynamic IP Address: An IP address that changes each time a user connects to the Internet.

· Dynamic Pages: Pages that are generated by programming languages such as ASP, PHP, or ColdFusion.

· Entry Page: The page at which the visitor enters a Web site.

· Exit Page: The point at which the navigational path within the site ends; the page on which the visitor leaves the site.

· Filters: A method of narrowing the scope of a report by defining statistical ranges or data types that should or should not be included.

· Frequency Capping: A feature that allows you to limit the maximum number of impressions/views of an ad that a visitor can see within a defined period of time.

· Guerilla Marketing: Unconventional marketing tactics designed to get maximum results from minimal resources.

· Hit: A logged record of each time a Web server delivers a file to a visitor’s browser.

· Hitbots: Also called clickbots; programs that automatically click paid search ads.

· Internal Site Search: A search feature on a Web site that searches only that Web site.

· IP (Internet Protocol) Address: A unique numeric code assigned by the user’s Internet Service Provider (ISP).

· JavaScript: A client-side scripting language developed by Netscape.

· Key performance indicators (KPI): Metrics that indicate how well a site is performing against goals.

· Keywords and Keyphrases: The term or terms that searchers enter into the search box of a search engine.

· Landing page: A specific Web page at which a visitor first arrives in response to organic search or paid search initiatives.

· Logfile: A data file that records transactions that occurred on the Web server.
· Long Tail: Keywords and keyphrases that individually don’t account for much traffic but together can outnumber top keywords.

· Multivariate Testing: A method for testing multiple versions of the same Web site to determine how visitors respond to content, design, and other elements. Multivariate testing is used in Web site or online advertising optimization efforts.

· Navigation: Clicking from one page to another within a Web site, or sometimes from one Web site to another.

· Newsgroup: A discussion group that is related to one topic.

· Nonhuman User: Any visitor that is not an actual person that uses a browser to navigate your site; a robot, a spambot, or some other automated script.

· Organic Search: Unpaid, or natural, search listings.

· Page Display: When a page successfully displays on the visitor’s computer screen.

· Pageview: A record of each time a visitor views a Web page on a site.

· Paid Search: See Pay per Click

· Pay Per Click (PPC): Also called Paid Search. The method retrieves listings based on who paid the most money for keywords to appear at the top of the heap.

· Phishers: People who trick someone into giving them confidential information or doing something else him or her normally wouldn’t do, typically through spam messages that appear legitimate.

· Ping: Using a program to test whether a particular network destination is online by sending a request and waiting for a response. 

· Platform: The operating system that runs a computer.

· Predictive Analytics: A type of data mining that focuses on predicting possibilities and trends.

· Proxy: A system that lets several users connect to the Internet through the same IP address at the same time.

· Query: On advanced Web analytics software, a question posed to the database to get answers to specific metric questions.

· Raw Logfile: A data file that stores information on all requests made to a Web site.

· Really Simple Syndication (RSS): A software system that lets users subscribe to content from their favorite Web sites and have it delivered to a feed reader that aggregates it in one convenient location.

· Referrer Spam: A technique that sends traffic to a Web site using fake URLs that shows up in the site referrer report. Referrer spam is largely targeted at blogs and sites that publish referrer statistics. The goal of referrer spam is to drive traffic to the spammer’s site and increase page rankings in search engines.
· Referring Page: The URL of the previous Web page from which a link was followed.

· Reverse DNS Look-Up: Translating IP number to domain names to uncode the true referrer.

· Robot: Also known as Web Crawlers, bots, or spiders. A robot is an automated script or program that browses the Web.

· RSS Feed Readers: Also called Aggregators. RSS feed readers are software applications or remotely hosted services that collect syndicated content from various Web sites into one program for easy viewing.

· Search Engine Marketing (SEM): Increasing the visibility of a Web site in search engines through improving rank in organic listings, purchasing paid listings, or a combination of these and other search engine-related activities.

· Search Engine Optimization (SEO): A method of improving the rankings for relevant keywords in search results by making changes to the content or navigational structure of a Web site.

· Search Engine Spider: A program or automated script that crawls the Web to update search engine indexes.

· Segment: A customer group as defined by either a user’s activities on a Web site or other strategic data.

· Segmentation: Grouping customers based on visitor behavior.

· SEM: See search engine marketing.

· SEO: See search engine optimization.

· Server-Aide Application: Software installed on the Web site’s server.

· Session: Also called a visit. A session in the period of time from when a visitor logs on to a site when he exits.

· Shared Server: Web servers that host multiple clients and potentially thousands of Web sites.

· Shopping Cart Abandonment Rate: Rate at which visitors exit a Web site during the shopping cart process before completing the sale.

· Site Map: Pages that link to all the other pages on the Web site.

· Site Referrer: See Referring page.

· Spam: Unsolicited e-mail.

· Spambot: Automated software programs that collect e-mail addresses for the express purpose of engaging in spam or selling e-mail address lists to spammers.

· Spiders: See search engine spider.

· Unique Visitors: The number of individual people who visit your Web site.
· Unix: An operating system well known for its reliability and scalability. Solaris, HP-UX, and AIX are popular Unix operating systems.

· Up-Sell: To sell customers a higher-priced version of the product they intended to purchase.

· Visit Duration: A record of how long an individual stayed on a site.

· Visitor Segmentation: See segmentation.

· Web 2.0: A loosely defined movement characterized by an ongoing transition of the World Wide Web from a collection of Web sites to a comprehensive computing platform that encourages user involvement and serves Web applications to end users.

· Web Analytics: Software that analyzes the behavior of site visitors.

· Web Counters: Scripts or software programs that indicate the number of online visitors.

· Web Crawlers: See search engine spider.

· Weblog: Commonly known as Blogs. These are online journals that require very little technical experience to set up and maintain.

