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How this book is organized

· Part I: “Getting Started with Web Analytics”

· The basics of Web Analytics: how it can benefit you, how to speak the language, and how to access your data and start recording some simple KPIs. 

· Part II: “Choosing the Right Web Analytics Solution”

· The three ways to capture Web Analytics: Client-side, Server-side, Hosted solutions.

· The tool types and how to assess them; niche solutions that measure RSS feeds and let you eavesdrop on visitor navigation.
· Part III: “Searching for Statistical Treasure”

· Post tool decision. Helps to figure out which KPIs matter most to you. Shopping cart abandonment, search engine and non-search engine traffic, and how to analyze data is also covered.
· Part IV: “Knowledge is Power- Making Analytics Work for You”

· How to make Analytics work for you. Demonstration of some practical ways to fine-tune your web site by using your data to guide page, section and site redesigns that help reduce shopping cart abandonment.
· Part V: “The Part of Tens”

· A part of all Dummies books. Ten myths, mistakes, and pitfalls that you want to avoid at all costs. Also a list of reasons why Web analytics will revolutionize e-business.
PART I: “Getting Started with Web Analytics”
Chapter 1: “Understanding Web Analytics”
· Appreciating the value of Web metrics

· Taking a behind-the-scenes look at your Web site

· Keeping up with the Joneses

· Investing your time and money wisely

Chapter 2: “Steering Clear of Common Terminology Confusion”
· Revealing the truth about hits versus pageviews

· Mastering the language of Web analytics

· Getting to know your bots, crawlers, and spiders

· Avoiding costly terminology faux pas
Chapter 3: “Getting Your Hands Dirty with Web Data”
· Finding your Web analytics statistics

· Taking a sneak peek at the data

· Measuring your conversion rate

· Setting quantifiable goals

PART II: “Choosing the Right Web Analytics Solution”
Chapter 4: “Web Analytics Tool You Can Use”
· Surveying server-side software
· Discovering desktop applications

· Getting the hang of hosted solutions

· Considering multiple tool usage

Chapter 5: “Investing in Web Analytics Tools”
· Giving the freebies a fair chance

· Making the most of low-cost solutions

· Getting serious about your analytics investment

· Reviewing vendor pricing models

Chapter 6: “Discovering Niche Solutions”
· Tracking blog and RSS readership

· Mastering pay per click (PPC) advertising optimization tools

· People-watching with live analytics tools

· Exploring A/B and multivariate testing software

PART III: “Searching for Statistical Treasure”
Chapter 7: “Taking Out the Trash”
· Eliminating nonhuman users

· Fighting referrer spam

· Ignoring non-mission-critical stats

Chapter 8: “Reviewing Site Referrers”
· Evaluating how your Web site ranks with the search engines

· Identifying search engine keywords and key phrases that drive traffic

· Building a list of traffic partners

· Measuring the effectiveness of link building campaigns

Chapter 9: “Getting to Know Your Visitors”
· Gleaning from your visitor’s past

· Searching for significance

· Learning from what visitors do on your site

· Betting on browser data

Chapter 10: “Identifying Your Most Important Pages”
· Discovering the most popular pages on your site

· Identifying which pages drive the most traffic

· Fixing Page Cannot Be Found and others

· Dealing with dynamic pages

Chapter 11: “Key Performance Indicators Insights”
· Defining Key Performance Indicators (KPIs)

· Identifying general key performance indicators anyone can use

· Determining particular key performance indicators for your Web site
PART IV: “Knowledge is Power- Making Analytics Work for You”
Chapter 12: “Sifting Through Search Data”
· Discovering surprise keywords that drive traffic
· Spying on internal searches

· Maximizing opportunities with misspellings

Chapter 13: “Increasing Web Site Visibility”
· Improving your search rankings

· Targeting high conversion categories

· Milking multichannel sales

· Reaching out to touch your referrers

Chapter 14: “Revisiting Your Online Advertising Strategy”
· Tracking campaign performance

· Assessing e-mail marketing efforts

· Ferreting out ad strategies that don’t work

· Unraveling conversion process breakdowns

Chapter 15: “Chronicling Your Web Analytics History”
· Benchmarking conversion rates

· Chronicling key performance indicators (KPIs)

· Identifying hidden trends

· Logfiles: To save or not to save?

Chapter 16: “Fine- Tuning You Web Site”
· Optimizing your home page and landing pages

· Redesigning your Web site based on solid analytics data

· Minimizing shopping cart abandonment

· Measuring the impact of site changes

PART V: “The Part of Tens”
Chapter 17: “Ten Web Analytics Myths, Mistakes, and Pitfalls”
· Six of the most erroneous Web analytics myths

· Two of the most horrific Web analytics mistakes

· Two of the most pitiful Web analytics pitfalls

Chapter 18: “Ten Reasons Why Web Analytics Will Revolutionize E-Business”
· Two revolutionary user-oriented action plans

· Four revolutionary search and marketing tactics

· Four revolutionary sales strategies

Chapter 19: “Ten Web Analytics Best Practices”
· Five ways to tie your data into your business objectives

· Five metrics that deserve extra special attention
