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How to use the Internet to:

Advertise, Promote, and Market Your Business or Web Site

With Little or No Money
 Introduction

· Most effective for brick and mortar business or online business

· Harness the power of the internet to promote your business

· Most business’ feel that simply moving toward the Web they will gain immediate success just for simply being there

I.Chapter 1 - E-Commerce- Any sale or purchase that takes place using the Internet or 




    through electronic means

· Recommended Domain Name Providers:

· www.gizwebs.com
· www.godaddy.com
· Static Website- provides information but no shopping cart

· E-commerce allows shoppers to buy and securely pay for products online.

· Need encrypted section for credit cards or you will lose customers

· Need SSL (secure socket layer server certificate)  certificate to do safe transactions on your website (only you, the customer, and the bank can see your information)

· If you don’t want to pay for an SSL cert. or use PayPal (which is easier)

· Shopping carts

· Numerous types of shopping carts that allow for easy customer use

· Some shopping carts have multiple features to help assist customers with transactions

· Other Features you may wish to consider

· Online credit card and check authorization

· Tiered pricing categories/discounts

· Product Search Capability

· Adding Multiple products or options

· XML Logging

· Storefront/Product Builder

· Quickbooks Integration

· Froogle/Yahoo! Data Feed

· Web Development/ HTML Automation Components

· Sales Tax Computation

· Maximum and Minimums per Product

· Compatibility with UPS and USPS Online Tools

· Softgoods/Digital Downloads

· Mulit-Platform Compatibility (OS X, Microsoft, Intel, etc)

· Frequent Shopper Points

· HTML-Based E-mail Integration 

· 10 Steps to Profitable E-Commerce

1. List Goals and Ideas

2. Review the product and services you intend to sell

3. Compare online e-commerce Web Sites

4. Determine your Target market

5. Budget for your Web Site

6. Determine your unique selling points

7. Create a marketing plan

8. Decide on a web site structure

9. Implement online Web Services

10. Launch your Web site

II. Chapter 2 - Starting Your Business 

· Starting an online business is much like starting any other business (must build confidence with your customers by conveying trust and honesty through your website)

· Startup cost – requires significantly less capital than brick and mortar

· Limitless potential – multitude of customers

· Polished and Professional look- design is key to making a successful company

· Web Design Mistakes to avoid

· The home page does not quickly tell you what the Web site is all about

· The poor use of popup windows, splashy advertising

· Poor website navigation

· Believing that just because you have a website, you have a marketing campaign

· Failure to attain Web site relevance and content updating

· Avoid too many text effects

· Limit the number of graphics on you web site

· Don’t use Microsoft themes (built in design templates) when using Microsoft FrontPage

· Don’t incorporate frames into Web site design

· DO incorporate the proper Web site design elements

· Developing a Plan for an Online Business

· Step One- Start with an Idea

· Step Two- Legal Matters

· Copyrights/trademarks

· Contracts and licenses

· Internet legalities

· Step Three – Your Domain Name

· Step Four – Choosing Web Hosting

· Recommended:

· Readyhost.com

· Verio.com

· Rackspace.com

· Features to consider:

· Money back guarantee

· Web hosting space

· Data transfer

· Security

· Web site upload

· Software

· Know what your Web host will Support

· Findmyhosting.com

· Findmyhost.com

· Websitehostdirectory.com

· Ratemyhost.com

· Step Five- Designing Your Website

· Do it yourself or hire a professional 

· Step Six- Marketing

· Search Engines 

· Register with at least 15 to 20 search engines

· Pay-per-click

· Keywords and meta tags

· Step Seven- Interactive Web Sites and Updated Content

· Step Eight- Your Customer Database

· Having marketing plans for wide range of customers

· Step Nine- Repeat Customers

· Establish an affiliate program

· Coupons for repeat customers

· Contests in which your customers can participate

· Newsletters that provide useful information

· A program that features banners

· A program for discussion groups and forums

· A chat room option for customer

· Step Ten- Maintaining Good Business Records

· Seems like common sense, but it is where most businesses fail or succeed

· Good financial records help determine your profit potential

III. The Importance of Internet Advertising
· Marketing and advertising

· Costs
· A traditional brick and mortar business is extremely costly. 
· Internet advertising is much cheaper and allows for a much larger customer base
· Channels
· Not only a channel of communication but it is also a channel for distribution and transactions
· It also creates user interaction 
· Advertorials
· Written in the form of an objective opinion editorial- usually designed to look like a legitimate and independent news story
· Marketer must pay a fee to the media company for the ad placement
· Commonly advertise new products or techniques (ex. New design of golf equipment or new form of laser surgery)
· Advertainments
· Form of advertisement that is consumed and enjoyed by the customer as if it were for entertainment purposes. 
· Targeted to consumers with an interest in the products advertised
· Customer Loyalty- is going to be vital to the success of advertising online. Once you gain their loyalty they will continue to return to your website or business.
· The Ladder of Loyalty – Understanding and applying ties into all aspects of successful online advertising (4 STEPS)
· Suspects- all people fall into this category
· Prospects- show interest but not convinced they should buy from you
· Customers- have already bought something from you and your goal is to get them as repeat customers
· Advocates- Keep coming back to purchase from you and refer people to your business
IV. Chapter 4- Generating More Traffic to your Website
· Definition- amount of data sent and received by visitors to a Web site. Determined by the number of visitors and number of pages they visit.
· Media Exposure- Can boost you web presence visibly and increase the amount of web site traffic. 
· Creating Media Exposure- By engaging in Internet media campaigns or “non-traditional” media methods for gaining media exposure
· People will soon gain trust in your business after seeing it through advertisements and be more likely to buy from you
· The Importance of Media Exposure
· Gaining the trust of your clients
· Increasing your public profile
· Using press releases to generate exposure
· Online PR’s are easily Marketable for Several Reasons
· Accessibility
· Affordability
· Internet Speed
· Internet Leverage
· Five Ways to Improve Your Online Marketing

· Site Design
· Honesty
· Customer Incentive
· Domain Name
· Testimonials
· Techniques for Improving Web Site Traffic
· Create a What’s New or New Products Page
· Establish a promotion program
· Establish a contest
· Add content-relevant professional articles
· Establish a viral marketing campaign
· Use signature files with all e-mail accounts
· Start an affiliate program and market it!
· Include your web site URL on everything (business cards, letterheads, etc.)
· Add a free search feature to you Web site
· Register multiple domain names with search engines
· Win some awards with your web site
· Web Site Promotion
· Huge list of Promotional Terms and Definitions (see book)
V. Chapter 5- Branding
· Definition- When you give your business or product a unique identity by using one word or more of a combination of a design, a name, a sign or symbol, or a specific term

· It is the “brand” that is going to make you stand out among the competition, and that is going to make your customers remember exactly who you are. (ex. eBay in 1996 was introduced to antique collectors and took off)

· Developing a Company Image
· Creating a personality for your company with which customers can identify with

· McDonalds, Coca Cola, Sony, Google, Dell, Yahoo! And America Online.

· How to Determine Your Target Market
· You should know these things about your Customers:

· The buying habits of your customers

· The lifestyles that your customers have: age, sex, and marital status

· Where your customers live and what types of jobs they have

· What type of budget they have

· Likes and dislikes of your products

· Likes and dislikes about your competition

· The Importance of the Name of Your Business
· A company name is not just a name

· A company name is the first thing customers associate with your offerings

· Including your name in your business name has many benefits:

· Customers will be able to associate your personal name, corporate name, and your product together

· You’ll become better known in the business community, both online and offline.

· Your credit card rating may be higher when your personal name is associated with your business

· How to Choose Your Company Logo
· Should be functional and multipurpose (look good in color, black and white, letterhead, or on vehicles)

· Tasteful and not offensive in any way

· Original and creative

· Simplicity is the best rule, leave a clear and concise image with your customers

· Marketable value

· Use vector graphics that can be resized without distortion

· Protect your logo, patent and trademark

· Branding Summarized
· Packaging that is creative 

· Communication that is visual

· Advertising campaigns that boost your business

VI. Automation of Your Web Site
· Methods of Automation
· Important aspects

· The way that you take payment for orders


· The way that you process those orders

· Your e-mail list and database

· The way you deliver your products or services

· Your invoicing

· The “help” section of your Web site

· Web forms

· Using Auto-Responders

· Methods of Payment

· Managing Your E-Mail Database

· Managing and using E-zines

· You can install scripts on your server to process bulk e-mails

· You can buy third-party software to develop and process the mailing

· You can outsource to a mailer service that does all the work for you

· You can utilize an online service which processes your e-mail

· Use a System for Ad Tracking

· Benefits of Automation
· Cost reduction

· Easy to run

· More time

· Satisfied Customers

· Targeted Marketing

· Taking Orders Online
· Set up a merchant account and gateway

· Create custom, branded order forms

· Consider limited use of audio/video

· Offer incentives to close the transaction

· Software for Automation Comes With
· Automatic completion of forms

· Automatic creation of Web databases to capture and process information submitted on Web forms

· Organization, publication, and distribution of your e-mails lists

· Password encryption for all your passwords and the passwords of your customer

· Pay-per-click features and listings with the search engines

· Outsourcing Your Web Site Automation
· Auto-responders

· Customer tracking

· A messaging system

· Polling features

· The expertise of professionals

· Shopping cart functions

· Benefits of Database Marketing
· The ability to reach new customers and encourage them to try your products

· The ability to reach current customers by sending out timely comm. to them

· Increased profits through more personal methods of comm. with your customers

· Increased potential of referrals from satisfied customers

· Reduced overhead and expenses

· Developing Your Database Marketing Plan
· Analyze your current customer database

· Consider lifestyle characteristics (age, location, sex, and marital status)

· The Importance of Customer Segments
1. Definite Characteristics

2. Tactics

3. Communication

4. Plan of Attack

· How to Get Customer Data
· Customer order forms

· Warranty card information

· Servicing information

· Records of returned products

· Questionnaires filled out at time of purchase

· How to Communicate with Your Customers
· Weekly newsletters 

· Free product offers to customers

· Mailed postcards

· Follow-up phone calls

· Determining Customer Lifetime Value
· It helps you to calculate your long term survival potential when the going gets rough

· It will determine how much you have to spend to gain a new customer

· It will determine how much time and effort you need to expend to gain a new customer

· It will help to keep you focused on the products that your customers want

· Developing Positive Relationships with Customers
· Auto-responders

· Newsletters

· Postcards

· Fulfill all your Promises

· Return all e-mails and phone calls

· Thank-you letters

· Birthday Cards

· Buying reminders

· Business anniversary cards

· Information about new products

VII. Chapter 7 – E-Zines and Newsletters
· E-mail is the fastest form of communication to a wide audience

· E-Zine is an electronic magazine, whether delivered via website or e-mail newsletter

· Building Your Customer Base
· The value of a business comes down to the size and quality of the customer base

· As an online business owner, you need to capture names and e-mails of prospects as they visit your Web site

· Offer “forward to a friend” as an option with e-mails

VIII. Chapter 8 – Using a Successful Auto-Responder

· E-mail Auto-Responder- is a software program that sends a pre-written reply to anyone sending a message to the auto-responders e-mail address
· Benefits of Automating Your Business
· The ability to e-mail and communicate with your customers anytime
· Send any number of follow-up e-mails to customers with no time or effort
· Send personalized messages to as many existing and potential customers as you want
· Choose the time of month/week/day that e-mail is sent to those people on your mailing list
· The CAN-SPAM Act: Requirements for Commercial E-Mailers
· CAN-SPAM (Controlling the Assault of Non-Solicited Pornography and Marketing Act) establishes requirements for those who send commercial e-mail, spells out penalties for spammers and companies whose products are advised in spam if they violate the law
· Bans false or misleading header information
· Prohibits deceptive subject lines
· Requires that your e-mail give recipients an opt-out method
· Requires that commercial e-mail be identified as an advertisement and include valid physical postal address
· Penalty
· Subject to fines of up to $11,000
· E-mail Marketers Must Honor “Unsubscribe” Requests
· Comply with any representations that you make
· If you provide a hyperlink for removal, then that hyperlink should be accessible by consumers
· Any system in place to handle unsubscribe requests should process those requests in an effective manner
IX. Chapter 9 – Search Engine Optimization

· Advertising on the Internet is changing more and more each year as the competition becomes fiercer.

· Successful Search Engine Optimization (SEO)
· Make sure that your website is designed correctly and set-up for optimal SEO

· Choose the right keywords that are going to bring you the most hits 

· Use the right title tag to identify within each search engine

· The content you use

· Choose the right search engines to submit your information and understand the free and paid service options available

· Optimization of Web Page Content
· Make sure that you have at least 200 words of content on each page

· Make sure that the text content that you have on your Web pages contains those important keywords and key phrases 

· Make sure your content is understandable while incorporating keywords

· The keywords you use should also be included on the tags of your website, such as meta tags, ALT tags, head tags, and title tags

· Add extra pages to your web site, even if at first they don’t seem relevant

· Web Site Optimization Tips, Hints, and Secrets
· Use keywords heavily on your web pages

· Design pages so they are easily navigated by search engine spiders

· Limit the use of Flash Players and other high-end design apps

· Ensure all web pages have links back to the home page

· Use copyright and “about us” pages

· Don’t try to trick the search engines with hidden or invisible text

· Don’t do keyword “stuffing” (using white background with white text)

· Make sure that every web page is reachable from at least one static text link

· Don’t submit identical pages with identical content with a different web page file name

· More Suggestions
· Webdesignmastery.com

· Ebookstarter.com

· Web-source.net

· Establish links with reputable websites

· Establish web site privacy policy

· Establish an “about” page

· Personal biography

· Photo of you

· Description of your company

· Company objectives or mission statement

· Contact info.

· Establish a testimonials page

· Establish a money-back guarantee

· Establish a Feedback page

· Establish a Copyright page


· How Do Search Engine Work?
· Crawler based, human powered and mixed. 

· Crawler Based
· Such as Google, create listings automatically; they “crawl” or “spider” the web and index the data, which is then searchable through Google.com.

· “Crawlers” eventually revisit the site and will change based on the content that has changed or been added (typically once a month)

· Human-Powered
· Such as Open Directory, depend on humans for listing

· Must submit a short description for your entire site to the directory

· How Long Until My Website is Listed?
· MSN

2 months

· Google

4 weeks

· AltaVista
1 week

· Excite

6 weeks

· AOL

2 months

· HotBot

2 months

· Search Engine Optimization Checklist
· Title Tag

· Meta Tags

· ALT tags

· Web Content

· Density of keywords 

· Links and affiliates

· Web design

· Aviod Spamming

· HUGE LIST OF:

· FREE WEB SITE SEARCH ENGINE SUBMISSION SITES

· FREE WEB SITE OPTIMAZATION TOOLS

· WEB SITE DESIGN AND OPTIMIZATION TOOLS 

X. Chapter 10 - Banner Advertising

· Banner Advertising is simply a form of advertising on the web. It involves embedding and advertisement into a web page
· Reasons for Using Banner Ads
· To increase the amount of web traffic to your web site
· To increase the sales of your products and services
· To let your customers know about any special deals that you’re offering or any new products or services that you’re selling
· To get your name out onto the internet so that potential customers know who you are

· Downhill Trend
· Since banner ads are essentially an image with embedded HTML code that launches the hyperlink when launched. People are overwhelmed with them and the CTR (Click-through rate) is dropping.
· Measuring the Success of Banner Ads
· Number of page views
· Clicks
· Click-through
· Cost-per-sale
· Successful Banner Ads
· There are no guidelines to follow when making a banner ad. Different banners are successful for different reasons. The main point of your banner ad should be simple and easy. The more complicated it is the less likely people are to click on it. Make sure it loads quickly and is targeted to the right group.
· Advertising and Banners
· You can pay certain websites to be hosts for your banner ads.
· You can do an exchange program, where you post the banner ads for other advertisers, and they post your banner ads on their websites
· You can pay a fee to a “banner network” (doubleclick.com/us/)
· Banner Exchange Programs
· Great way to advertise for free
· When you host banner ads on your website, the exchange program will host the same number of your banner ads on other websites.
· Linkexchange.com or freebanners.com
· How to Buy Advertising
· Join an affiliate program
· Join a banner exchange program
· Contact web sites on your own to buy advertising space
· Hire an agency that specializes in the internet advertising
XI. Chapter 11 – Business Directories

· Main Point- when you’re online business you will want to ensure that your business is listed in as many places as possible so that you have a better chance of reaching as many people as you can, and even more importantly, you will want to provide all possible resource avenues for them to reach you.
· Primary Purpose of Business Directories

· Products
· Services
· Companies
· Jobs
· People
· There is no reason why your business should not be listed with all of the business directories, and typically, the listing is free.
XII. Chapter 12 – B2B Web Communities and Portals

· Main Point- the Internet is a vast network where anyone can do business, exchange information, get an education, or search for any kind of data that they can imagine. With so much potential at you fingertips, it’s important that you can take advantage of being part of the business-to-business web communities.
· Defined- B2B is used to describe website that sell goods or services to other businesses. 
· Functions that B2B can Provide

· A search engine within your product or service category
· A place to trade industry information
· A place to join discussion groups about your specific business
· A way for you to find out what the market value is of the products and services that you’re selling
XIII. Chapter 13 – Google, Yahoo!, Overture, and Froogle Advertisting

· Google- Advertising on Google is one of the smartest decisions you will make for your online business. With Google you can actually generate revenue from your website or obtain immediate exposure.
· Google AdSense

· Allows publishers to earn more revenue from their website
· Delivers ads targeted to content pages
· Allows your business to make money when visitors click on ads associated with your business.
· Google AdWords

· Reaches people actively looking for information related to the product or services offered by your business and sends targeted visitors directly to your website. 
· Uses cost-per-click price, which means you pay only when people click on your ad
· Appear on the side of Google results page
· Froogle

· Price engine website launched by Google that allows users to type product queries to return lists of vendors selling a particular product as well as pricing information.
· Basically allows customers to compare prices from different businesses
· Yahoo!

· Another great portal that you may want to consider when deciding where to place your advertisements on the Internet.
· When you list your business with Yahoo! Search Marketing, your website will be seen by customers around the world who are looking for your specific product or service online.
RECOMMENDATION (establish pay-per-click on both Google and Yahoo!)

XIV. Chapter 14- Affiliate Programs

· Main Point- Once you have established your Web site, completed search engine optimization, and begun to manage your e-commerce site, implementing an affiliate program may be the right option to extend your online presence beyond your web site. 
· Definition- Affiliate programs have been around for a long time due to the success that they have achieved for thriving online businesses. Another name for an affiliate program is an “associate program.” An affiliate program is when an individual or company promotes products and services provided by a merchant in return for commission. Affiliates typically earn 8 to 15 percent of the total sale.
· Largest- Amazon.com is the largest affiliate program on the Internet with over 600,000 affiliate web sites in place. 
· Affiliate Payment Process:

· Pay-per-click
· Pay-per-lead
· Pay-per-sale
· How they Link to Your Site
· Banner ad links
· Text and content links
· Links from a search box
· The main reason is that when you use an affiliate program, you have the ability to use links to encourage people to visit your website, browse your content, browse through your products and services, and potentially become customers in your database.
· Basically, you’re replicating your website and products to hundreds or thousands of other websites throughout the world, dramatically increasing the exposure and potential sales for you profits.
XV. Chapter 15 – Promoting Your Business Offline

· Main Point- This book is geared toward no and low cost advertising techniques for your online business, there is another benefit to consider:

· Publicity campaign

· Promotional Opportunities

· Advertising Opportunities

· Goal- To increase profits and expand your business, without spending a significant portion of your budget.

· Publicity- earn a reputation as the best choice for your customers and lead new customers to you and increasing profits for your business. 

· Mass Media

· Offer to be a Speaker at seminar

· Write opinions or articles

· Radio

· Brand Recognition and How to Achieve It
· Brand Recognition establishes and expands you online presence

· By creating your own media, you have control over all aspects

· Earning trust and brand recognition is that your customers will recognize your name and will be willing to buy, and even pay more for, your products and services because of your commitment to value and quality. 

· Be an Expert About Your Products and Services
· Be creative and look outside of the box

· Brand recognition and continuity

· Take the occasional risk

· Build an advertising campaign (not only around your products, but current events, community support, and unique marketing campaigns

XVI. Chapter 16 – Unlocking the Secrets of eBay
· Main Point- Don’t make the mistake of overlooking the potential of eBay sales and how they can dramatically improve the visibility and sales of your products

· Opening an eBay Store – Can promote your products online through eBay

· Provides an array of tools and wizards to facilitate the process

· Online storefront that is completely yours to develop and create to fit your business needs

· Easy tools to manage the running of your eBay store

· Tracking methods and a way to analyze how your business is doing within the eBay community

· Tools at hand for marketing and merchandising your product

· Tips, Tricks, and Secrets
· Have a low starting bid to encourage interest

· Feedback is key, what your customers say about you is what creates trust with other customers

· Don’t use all capital letters

· Be descriptive and provide lots of detail

· Include one or more digital images 

· Include shipping costs and methods

· Keep it relevant, highlight unique features

· Do not use a reserve price

· Follow up with winning bidder via e-mail 

· Use PayPal

XVII. Chapter 17 – Summary

· Main Point – using the Internet to advertise for your online or traditional brick-and-mortar business is all about technique, confidence, and planning for success. 
Book Cons- Grammar errors, seemed unorganized in some spots for example (mentioned e-zines earlier in the book before discussing what they were in Chapter 7)

When discussing the use of keywords they simply suggest that you “guess at the words or word combinations for which your potential customers are searching when they look or services using a search engine on the Internet.” In class we use Wonder-wheel which tells us what the most popular words that are searched.

